
GLOBAL VALUE CHAINS (GVCs): INDONESIA 

Participation in GVCs  

Figure 1. GVC participation across countries, 2009 
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Figure 2. GVC participation by industry2, 2009 

14

27

0%
10%
20%
30%
40%
50%
60%
70%
80%

Backward participation Forward participation

0%

2%

4%

6%

8%

10%

12%

14%
Backward participation Forward participation



 

 
2 
 

Distribution of value added along the value chain (manufacturing and market 
services) 

Figure 3. Domestic and foreign value added in final demand across countries4, 2009  
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Figure 4. Domestic and foreign value added in final demand by products5, 2009 
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Export shares in GVCs 

Figure 5. Export shares6 across countries, gross and value added terms, 2009 

 

 

Figure 6. Export shares by industry, gross and value added terms, 2009  
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Competitiveness in manufacturing GVCs: the role of services 

 

Figure 7. Services value added embodied in manufacturing exports8, across countries, 2009  
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Figure 8. Services value added embodied in manufacturing exports, by industry, 2009  

 

18%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

Wholesale, retail, hotels & rest. Transport, storage & telecom. Finance & Insurance Business services Other services 1995 total

0%

10%

20%

30%

40%

Wholesale & retail, hotels & rest. Transport, storage & telecom. Finance & Insurance Business services Other services 1995 total


