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ABSTRACT


Colleges should be able to empower people in order to develop a Social Entrepreneurship including the development of entrepreneurship in its broadest sense. On the other hand, government policy should be aimed at reducing bureaucratic barriers that lead to social entrepreneurship activities. The various challenges faced by the Social Entrepreuners include funding issues, education for future leaders who realize the importance of social entrepreneurship, government policies, and lack of incentives provided by the government to ease the burden on institutions engaged in such social college. Therefore, the campus should be coined the courage to begin to shape change makers so that each of the academic community should strive to be a change maker in their environment.
Key words: Social Entrepreneurship, Entrepreuners
1. Introduction

One institution that has a wider dimension in its management is Higher Education (PT). This institution has a range of courses to meet the demanding needs of the community. As an institution of higher education, professional education must have at least management, which involves all the elements of good human resources, primary and support facilities, infrastructure and facilities so that the goals of the program optimally achieved. In addition, the management of PT should be able to see the development of the world outside the campus and then process and involve them synergistically for the benefit of professional development institutes. PT concern not only to the academic community but also to the surrounding community and the business world. Form of concern over the existence of social entrepreneurship. Eduardo Morato, chairman of the Asian Institute Management (AIM) in the 1980s, who introduced social entrepreneurship with the definition as follows: Social Entrepreneurship is an innovative person or institution that promotes the creation and implementation of a successful business for those in need. Social entrepreneurship is different from the usual business or commercial enterprise with one main characteristic, namely to put concern on helping others welfare than the welfare of yourself. Parties are assisted by social Entrepreneurial group is disadvantaged or poorer in the community (Morato (1994) in Saidi, 2005).
2. Concept Theory

Social Entrepreneurship is a term derived from entrepreneurship. A combination of two words, the social meaning of community, and entrepreneurship which means entrepreneurship. Simple understanding of the Social Entrepreneur is someone who understands social problems and use entrepreneurial skills to make social change, mainly covering the areas of welfare, education and health (Santosa, 2007). Truly Social Entrepreneurship has been known for hundreds of years ago initiated among others by Florence Nightingale (founder of the first nursing school) and Robert Owen (founder of the cooperative). Social Entrepreneurship own understanding developed since the 1980s that preceded by figures such as Rosabeth Moss Kanter, Bill Drayton, Charles Leadbeater and Professor Daniel Bell of Harvard University's success in Social Entrepreneurship activities because since 1980 successfully established 60 organizations spread around the world.


Academically, the concept of social entrepreneurship has been developed at universities (Nicholls, 2006, 336-338). One university in the UK, such as Skoll Center for Social Entrepreneurship. In the United States also established centers of study of social entrepreneurship, for example, Center for the Advancement of Social Entrepreneurship at Duke University. According to the Schwab Foundation (2008), a foundation that moves to encourage social entrepreneurship activities states that: the social entrepreneur to create and lead the organization, for profit or not, intended as a catalyst for social change in the level of the system through new ideas, products, services, methodologies, and changes in attitudes. These definitions provide an explanation of how the social entrepreneurs advance systemic change in the social environment
by changing the behavior and understanding or awareness of the people around him (Borstein, 2006, 2).

Characteristics of social entrepreneurs (Borstein, 2006, 1-4)
1) People who have the vision to solve the problems of society as a reformer of society with ideas that are very powerful for improving standards of living.
2) Generally not a celebrity, for example: doctors, lawyers, engineers, management consultants, social workers, teachers and journalists.
3) People who have a transformative power, ie the people with new ideas in the face of big problems, tireless in realizing its mission, like the challenge, have high durability, the people who really do not know the word surrender to they succeeded in spreading his ideas as far as they can afford.
4) People who are able to change the performance of the community by continuing to improve, strengthen, and expand the ideals.
5) People who promote systemic change: how do they change the patterns of behavior and understanding.
6) the most creative troubleshooter.
7) Being able to reach far more people with money or resources are much less, with the courage to take risks so they have to be very innovative in proposing solutions to problems.
8) The people who can not be silent, who want to solve the problems that are not successfully handled by the state and market mechanisms that exist
9) They go beyond the old formats (structure established) and driven to find new forms of organization.
10) They are more free and independent, more effective and to choose a more productive engagement.
Emerson (in Nicholls 2006, 12) also defines the type of offender social entrepreneurship, namely:
1) Civic innovator 
2) Founder of a revenue generating social enterprise (founder of social enterprise that is able to increase revenue)
3) Launcher of a related revenue generating activity to create a surplus to support the social vision (The actors who carry out activities associated with an increased acceptance of which creates a surplus to support the social vision).

1.2. The concept of social entrepreneurs

Social entrepreneurship does not appear by itself, but the beginning of positive ideas from all components of the academic community. PT institute will support all the ideas that go through financial support, provide knowledge, education and create networks. The next step will be implemented and evaluated ideas will further provide positive impacts for all parties. More details can be seen in the image below.
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                                      Figure 1. Cycle Social Entrepreneurship

Social enterprises or social business is not an easy business to do. Besides implemented with the urge to earn a profit, social business / social enterprise is also underpinned by a strong idealization. Idealization which emerged strongly is how to run a business that is able to overcome the problems that exist all around us. So it's not merely the pursuit of profit alone, but social enterprises should also be the social impact to the community and the surrounding environment. Social entrepreneurship becomes interesting discussion on this few years. Social entrepreneurship to be a counterweight to the traditional commercial entrepreneurship solely pursue profit without regard to the state of society and the environment. Social entrepreneurs or it could be called social entrepreneurship can be termed as a visionary individual who is able to provide creative solutions to solve some social problems that occur around us. They have the ability to identify problems, develop a way to change the system, and disseminating ideas so that they can move the entire community to work together to address problems faced. While social entrepreneurship can be regarded as an art to creating socially responsible businesses that aims not only to generate a profit but also trying to solve a variety of social and environmental issues. Social entrepreneurs usually start doing business with the concept of "triple bottom line". Triple bottom line refers to the three aspects are very important aspects of human aspects of the advantages and environmental aspects. This implies that in social entrepreneurship, his business should be run financially, socially and environmentally responsible.

3. Discussion

One of the PT program aims to print the human resources who have the intellectual quality of the scholar, a scholar must have a system of thought is logical, rational, and rely more on reasoning. Although not all scholars have the same quality standards. Qualified scholars are scholars who have: (1) extensive knowledge and skills that are high in the occupied areas of science, (2) able to apply his knowledge in everyday life, both at work and in society at large, (3) able to transfer his knowledge to others in need, and (4) is able to synchronize between your words and actions. To produce quality graduates is not easy, but it takes determination and hard work of the managers of higher education starting from the lowest to the highest position and all relevant parties, such as: community, business and industry, government, provost, dean, head of department / study program, and students themselves.

Some alternatives that can be done by operators of higher education to produce qualified graduates, among others: (1) Establishing the working units based entrepreneurship through collaboration with business and communities, (2) raising the quality and professional lecturers, (3) revising the curriculum in accordance with the development of science and technology, (5) to exchange with fellow college professors both inside and outside the country, (6) formed a partnership with business and industry; (8) sending faculty and students to the related industry for internships; (9) make networking between universities.

The presence of PT today are not 100% there is an element of social oriented non-profit to be gained, it is quite reasonable because the proceeds to finance the operational activities of PT. We often get stuck with the term non-profit social organization with the understanding of social enterprise. What exactly is the difference between social enterprises and nonprofit organizations? The main difference that distinguishes clearly between entrepreneurship with nonprofit organizations located in its income model. Nonprofit organizations rely primarily on charitable contributions, public funding and foundation grants to support their programs and to cover their administrative costs. If, on the economic situation worsens then donations, grants and subsidies from the public sector or be hampered even stop altogether.
 Social Entrepreneurship trying to serve a market that has not worked, eliminate disparities in welfare, education, health, demographic and work opportunities (Elkington, 2008).
In the concept of an entrepreneurship, there are elements of empowerment, or empowerment in it. According to Webster's Dictionary and the Oxford Classic, empowerment can be interpreted as to give power to or authority to, or give power, switch the power or delegating authority to other parties. It could also be interpreted as to give ability to provide or enable or business capabilities. One of the elements contained in entrepreneurship is significant as an attempt to provide power transfer capability and a person or persons to a self-reliance. Financial independence for example. While Social Entrepreneurship is a term derived from entrepreneurship. A combination of two words, the social meaning of community, and entrepreneurship which means entrepreneurship. Simple understanding of the Social Entrepreneur is someone who understands social problems and use entrepreneurial skills to make social change (social change), mainly covering the areas of well-being (welfare), education and health (healthcare) (Santosa, 2007).

General concept of Social Entrepreneurship, actually means not constitute an agency or organization formed or derived from private companies (eg the results of the CSR, Corporate Social Responsibility) and government agencies (in this case related to the Social Welfare Department). However, purely an entrepreneurial venture engaged in the social field. At first, Social Entrepreneurship has a core of empowerment in the areas of society that are voluntary or charity (charitable and voluntary).

A social enterprise is designed to operate as a commercial business enterprise for profit (profit oriented). A social enterprise (social entrepreneur) depends on the income they earn (cash flow). If necessary a social enterprise can apply for a loan they need, inviting investors to invest their capital, partnership cooperation with other parties or other forms of cooperation to expand their business activities. While the terms of goal, non-profit organization has only one purpose only: how to create social value in society. In contrast with the social enterprise has a much larger goal of financial goals, social goals and objectives of environmental sustainability.
PT can realize how Social Entrepreneurship? One model of entrepreneurship that can be emulated is Kiva.org. Kiva.org is a micro-credit online platform that connects investors with entrepreneurs around the world. Kiva aims to alleviate poverty through loans delivered through the internet. Kiva partners with existing microfinance institutions in order to gain access to qualified micro-entrepreneurs around the world, providing interest-free loans to individuals who work hard so that they can improve their lives. How Kiva mechanism work? Briefly Kiva process and the mechanism works can be explained as follows:

1. Partnering With Kiva Microfinance Institutions

Kiva works with organizations that have expertise in microfinance and has a mission to reduce poverty by facilitating their own place of Kiva loans. Partners are needed because the partners more aware of their own area and be able to know the client / borrower in depth. Partner in charge of doing all the work required of small micro entrepreneurs to get loans from Kiva loans including post requests for help at Kiva.org.


2. Thaw Field Partner Loans and Upload Story

Partner immediately disbursed loans to the needy. They can lend up to 30 days before or after the loan request is posted on the site Kiva.org. But most choose to disburse funds prior to 30 days from the date of loan requests are posted on kiva.org. Partners collect information / stories about entrepreneurs who want to borrow, photos / pictures and details of the loan and then upload the data to Kiva.org. The loan request will be reviewed first before published on the site Kiva.org. Partners may also require the borrower to save through compulsory savings as part of the loan cycle in order to ensure that the borrower is a good credit risk and can build cash reserves.

3. Lender Research Profile and Number of Loans

The lender trace loan request and choose which one will they fund through the site kiva.org The lender may choose to fund the loan with the amount of at least $ 25 and or as much as the entire loan amount requested. To help simplify the process of loan transactions, loan requests are posted by the Partners shall be rounded upwards to $ 25 if the proposed loan of less than $ 25.

4. Distributing Donations To Kiva Field Partner

Partners use the funds channeled from the Kiva loan to finance the proposed entrepreneur / borrower. Kiva provides funding in accordance with a schedule that has been prepared by the procedure that adapts to the existing procedures in the Field Partner.

5. Borrowers repay their loans

Partners collect payments from borrowers and to know if repayment is not implemented according to schedule. Given the interest rate set by the Partners, this flower is used to cover operating costs during the lending partner of Kiva. While Kiva does not charge interest to partners and do not give interest to the lenders 

6. Restoring Kiva Loan lenders.

If you have any repayment of the partners, Kiva can use those funds to loan lenders in accordance with their loan repayments. The lender able to re-lend those funds to another entrepreneur, donate their funds to Kiva, or withdraw their funds through PayPal.


Based KIVE work can be a reference for the PT to carry out social entrepreneurship. There are two approaches that can be done in between, namely push and pull. The first approach, the method push more 'give' service / empowerment potential for something we have to the community. For example some people or businesses engaged in services and production. In developing its business, it takes more land, labor, knowledge, skills and more. At that time we build a system to empower the people, for example, who owns the land around his house, can be empowered in accordance with its business. By providing counseling, training, and capital, and sales network is enough to them, eventually they will be independent. Communities that initially only do suitable planting and let the land in an empty house, this time can have a line of business (although small) and is able to improve their economic lives.
The second approach is the method of tensile (pull). In this method, the potential and wisdom of local communities who truly empowered. For example the University of Bina Darma, which empower the surrounding community through the empowerment of energy source (Coal Briquette utilization), the empowerment of small and medium enterprises (SMEs). With an intensive pattern of development, equity underwriting and production chain, the development of society, according to its potential, will be significantly accelerated.

PT in the realization of Social Entrepreneurship, "people around" the powerless do not want to 'saved', that they need / want is empowered ". So basically, both Push and Pull methods, are equally good as far as able-as much as possible-empowering the wider community as much as possible.

3.1. Social entrepreneurship activities
Some things you can do to make social entrepreneurship in general, among others:
1) Developing skills of partners (in the form of counseling, development of personality, mindset, motivation, etc.)
2) Helping supply the science or the latest technology that can improve their performance
3) Assist the provision of capital capital (investment) for the partners in accordance with their needs
4) Provide insurance against some risks and undesirable conditions (including the guarantee that what they produce will clearly sold)
5) Improving the pattern of business management, including sales strategy and provide network support to their efforts. (Eg, the partners that we empower fishermen, with a sales network that we have, can sell their catch of fish to the export market, so their profit margin will increase)
6) Creating a network between universities and the business world as a medium of information sharing and distribution of graduates.

While some elements of business that often correspond to a field of social entrepreneurship, among others:
1) Livestock
2) Service
3) agricultural or horticultural
4) supplier of information technology and new science
5) small and medium business franchise
6) SME business incubators
7) banking and micro enterprises (cheap and easy credit for SMEs)
Descriptions of Social Entrepreneurship. which could be one means of community development, towards a more just, prosperous, and prosperous. So great is the potential goodness of abundance. May I also, later, to become the best of Social Entrepreneurs, which is able to provide as many benefits for the wider community.

4. Conclusion
Social Entrepreneurship can be implemented on campus through such activities KKN (college Work Experience), provides loans to students and establishment of work units based entrepreneurship with partners to establish the business world. Paradigm of Social Entrepreneurship can be entered and applied activities. By empowering the community in a comprehensive manner so as to create jobs. Entrepreneurship courses are designed so that students can directly apply the Entrepreneurship, Social Entrepreneurship in particular. Students are given the loan capital to open their own business during the course lasts entrepreneurship. In addition, the concept of Social Entrepreneurship can be further deepened and developed in social institutions to be more stable and mature.
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