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Abstract

Gender and development do not establish within separate households and communities. In this circumstances, women in business acts as an essential player in the business world because of they can creating jobs, hope and opportunities in economics. Nowadays, the role of women entrepreneur or business women has become more significant than many areas of business. In increasing the economic growth of the country, it is important to analyze the opportunities and constrains to women’s development. As E-Commerce are emerging  as powerful tool for gender empowerment. This paper conducted to describes the aspects and role of E-Commerce for gender empowerment in developing country. It also discusses the main challenge and obstacles faces by women, suggests practical strategies to address those challenges and goes on to suggest ways to improve the conditions leading to women’s empowerment. Within The access of women entrepreneur specially who owned small business scale in E commerce, it will bring new information resources and can open new communication channels for marginalized community. Instead of selling stuff online, E commerce using online resources and tools to do business more efficient and productive. Moreover, E commerce suits for any business due to it’s involve the whole business cycle from production, procurement, distribution, sales payment, fulfillment restocking and marketing. On the other hand, equitable access to ecommerce among women entrepreneur, therefore need some consideration from support services. In this area, empowering women through accessing women entrepreneur in e commerce need high-level training, gender analysis, planning, designing, implementation and monitoring assessment and paying attention the effect on women’s live and their conditions. For government, specifically  play important rule in creating a favorable policy environment because they take lead role in the development and use of e-commerce among women entrepreneur and become a leading-edge user of e commerce and its application for empowering women.
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Introduction
Nowadays, information technology and the internet have had a dramatic effect on business operations. Information and communication technology (ICT) in various forms affects many of the processes of business and government, how individuals live, work and interact, and the quality of the natural and built environment. Between the various types of media, there is a great deal of advertising and announcements going around about a topic called electronic commerce. Some literature define e commerce as the use of electronic communications and digital information processing technology in business transaction to create, transform and redefine relationships for value creation between government, citizens/households and business. It means, electronic commerce is the sharing of business information, maintaining business relationships and conducting business transactions by means of telecommunications networks.
E-commerce involves all types of communications technology, including the WWW, email, private bulletin board systems or value-added networks, intranets and extranets. It was offered many advantages to for companies and customer or consumer and retailers. Since there is no physical store space, insurance and infrastructure investment needed,  e commerce a lot more economical. Because  the seller can generates cost saving through the efficiency in labour, material, overhead and the other relating cost and also creates cashflow improvement.  
Moreover, within e commerce relationship between customer and supplier will improve. In this area, the web merchant gives customers direct to their personal account online which can saves time and money. Adding customer service online also will bring a competitive advantage for companies that do business with other companies. The other benefit can gain from e commerce involves enhance customer loyalty, market leadership, new product services, intellectual and human capital and technology. Then, faster provision of products and services to the marketplace through streamlined and cheaper production.
On the other hand, some studies resume the benefit of e commerce in increasing women empowerment. It was argued that e commerce as a part of ICTs promoted as a key solution for comprehensive development, poverty eradication and the empowerment of disadvantaged groups, such as women and minorities (Bhatnagar & Schware, 2000; Friedman, 2005; Hafkin & Huyer, 2006; Hafkin & Taggert, 2001; Heeks, 1999, Huyer & Mitter, 2003; UNCTAD, 2002). It is stressed out that women participation rate in political, social and economic will increase and it will supports empowerment for themselves, their families and their communities.
This paper will address how e commerce will empower women, especially for women-owned small business . The methodology of this study consist of the literature review about e commerce which covers definition, scope, aspect and their relations. The second section will discusses the feature about women-owned small business includes their  illustration in surviving in business competition. On the third section, this paper presents the opportunity of how this group will have benefits in using e commerce. The final section,  briefly resume the conclusion and proposes a set of question to consider. 
E Commerce and Their Relationship
E Commerce: Definition

The term e commerce emerged when business started to realize the role of internet as a powerful medium in conducting business especially in the service sector which is the main goal is to improve customer-supplier relationship (Zillur Rahman and Bhattachryya, 2002). On the other hand, e commerce was identify as the flow of process which is purchasing, marketing, sales and customer support that is mainly associated with commercial relationship or transaction over the internet (Nissen, 1997; Schneider, 2002). Then, Laudon and Traver (2001) describe e-commerce as all about time cycle, speed, and globalization, enhanced productivity, reaching new customers and sharing knowledge across institution, through digitally enabled transaction across boundaries in return for products and services.
In various means of relationship, e commerce evolved within business circle weather in form of Business to Customer (B2C), Business to Business (B2B), Business in Business (BIB) and lastly Customer to Customer (C2C). B2B refers to a broad range of intercompany transactions, including wholesale trade as well as company purchases of services, resources, technology, manufactured parts and component and capital equipment. It is also covers many types of financial transactions between companies such as reinsurance, commercial credit and electronic networks for trading bonds, securities and other financial assets (Reiley and Spulber, 2000). 
