 Batik  Global Market Penetration Through New Media (Sub-Theme:15)
Rahma Santhi Zinaida (Rahmasanthi@mail.binadarma.ac.id)
Faculty of Communication Science 

Bina Darma University 
Palembang, South Sumatera, Indonesia
ABSTRACT

Batik is a cultural identity from Indonesia that has been approved by the UNESCO. Batik is an ancestral heritage, was first made in Solo and famous with Tenunan motif. Batik is one way of making fabric, the technique of coloring cloth using ‘malam’ and ‘canting’ to prevent uneven staining part of the fabric. In the international literature, this technique is known as wax-resist dyeing. Marketing batik that used before only by the conventional marketing, now on, people use new media as an effective marketing strategy to promote and socialized batik as Indonesia's cultural identity to the global market. Buyers from around the world can buy batik with an official website for selling Batik, government  or private blog, social media such as Facebook, and Twitter. Through this study, we will analyze the marketing communication strategy batik in Indonesia through new media to penetrate the global market. This research used descriptive qualitative research method by analizing website, facebook and twitter that selling Batik. The result is that the majority of manufacturers of batik in Indonesia now is more integrated marketing relies on a certain place and relying on new media such as websites, and  social media.
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Introduction
Batik, when first time we heard about batik, must be related to a beautifull country, Indonesia. Batik is historically derived from ancestors, known since the seventeenth century, written and painted on palm leaves. Now on, motif batik pattern is still dominated by forms of animals and plants, like trees, flower or even grass. But in its development history of batik have evolved, from painting motifs of animals and plants gradually turn to the abstract patterns that resemble a cloud, temple reliefs, wayang beber and so forth. Furthermore, through the merger of the painting with the art of decorating style clothing, batik art show as we know it today.
 there are many type and style of batik, but the patterns and variations in accordance with the philosophy and culture of each region are very diverse. Indonesia's cultural treasures so rich of culture has been driving styles and types of batik tradisioanal with the characteristics of specialty themselves. Almost every city in Indonesia have their own specialities in patern, colour, and design also historical background. Now on, batik had the technological way to produce batik to be more modern and international look.

every nation must have a historical heritage and cultural identity of the country. Batik is the ancestral heritage and people of Indonesia are very proud that they have batik as their cultural identity. Since many years ago, the marketing strategy to selling batik use the conventional process, some reseller sell their batik that they get from the batik craftsmen in a small vilage. After that, the reseller will sell batik in a public market or by using direct selling system. This system is very popular among the batik sellers in different countries, but now, many reseller batik in Indonesia start their business through new way by using new media. An internet has change their life from traditional marketing into modern marketing. Some of their dream to make batik go international fashion market are posible now, many designer now from europe, america, asia explore their design using batik patern or even oerder the original batik fabric. Many designer from all around the world very apperciate indonesia’s batik maker who made batik with their own hand using canting and malam.  
Literature  Review
The development of Batik in Indonesia
The history of batik in Indonesia with regard to the development of the Majapahit kingdom and the kingdom afterwards. In some records, the development of batik is mostly done in times of Mataram kingdom, then in the kingdom of Solo and Yogyakarta. nation's history notes that an epoch, batik had become so famous and great. Ceremonies until statehood was synonymous with the use of batik. So, do not be surprised if the court requires his daughters understand batik Batik technique itself was introduced thousands of years ago. There is no definitive information on the subject, but is expected batik originated from Sumerian, developed in Java by Indian traders. Currently known batik in Indonesia, Malaysia, Thailand, India, Sri Lanka, Iran, and Africa. However, batik, which is very famous in the world is batik from Indonesia, mainly from Java land (id.wikipedia.org).
In Javanese, batik comes from the word "amba" and "nitik". The word batik itself intended as a technique of making patterns, either written or stamped, and dipping the fabric by use of barriers (barrier) colors called evening. 
KBBI defined as batik patterns or images on fabric manufacture specifically to write menerakan nights later processing or processed in some way. Initially, batik is a daily women-specific activities. Since the discovery of the technique cap, batik activities were started by men. Differences batik and batik lies in the texture creation and his feature. batik texture made by hand, using a batik cap of copper. By the time of manufacture is different batik takes more time than making printed batik. Both batik and stamp, comes with lots of variety, a division can be based on manifold keriteria. In addition to the above by way of preparation, launch Thebatik.com division by name (by Sewan Soesanto), the slope, cement, machetes, truntum, Kaung, gringsing, fried, nitik, fringe motif, and a bright moon. Research centers batik batik itself divides into figurative motifs, semi-figurative, and nonfiguratif. Meanwhile, based on color, batik is divided into bambangan (red), Bangjo (red-green), and kelengan (purple). While Vanderhoop, divided into two kinds of batik, batik geometric and non-geometric. Geometric patterns describe the bureaucracy of the government, the order of the king to the people while the non-geometric motifs reflected the images of animals, plants, forests, and the like that describe expectations for food, clothing, and shelter. In its development, also known batik printing, batik is made by the manufacturer. Along with the emergence of this kind of batik, batik motif is growing wider. The presence of batik manufacturers of mass-produced, and with a more diverse pattern (also called modern batik) are beginning to shift position slightly batik and batik (traditional batik)
However, only the traditional batik devout in his grip, both on the process, patterns, and elements folosfisnya. Traditional batik process involves the interpretation of the irreplaceable art by modern batik. Modern Batik can only be enjoyed in the form of finished products only. The expansion of this modern batik, plus the declining interest in the younger generation to make batik should certainly be addressed seriously by the Indonesian batik lovers. Perhaps this is just two of the many causes of declining public understanding of the philosophical values ​​that are reflected in each motif. Many ways to do, among which are to establish organizations batik lovers, in collaboration with the designers, government, putting it in the local curriculum, and so on. In addition it can also be done with the package it into a tourist attraction as it has been done by the Kampung Batik Giriloyo.
New media
New Media is taken from the English language. Which we can roughly define as new media. Media that is meant here is the medium or conductor in conveying a message. The message may be the most recent information that is being discussed a lot of people.New media originated from computer mediated communications or computer-mediated communication (CMC) is. In the book Media Now, mentioned some of the features or facilities contained in the electronic internet publishing (electronic publishing), entertainment (entertainment), communities (communities), blogs, search engines, and a variety of other features, including download and upload data
Internet in communication is a change, because they have become a form or a new pattern of communication. It must have been the answer to human desires and dreams to be "in touch" with each other more broadly, why global, fast, and cheap. And then that becomes a new form of media, new forms of communication, new media. New media means new and meaningful Brokerage. So New Media is a new means of intermediaries. New in the sense here in terms of time, benefits, production, and distribution. New media can also be called a term meant to encompass the emergence of digital, computers, or networks of information and communication technology at the end of the 20th century. Most technologies described as "new media" are digital, often having characteristics can be manipulated, is tissue, dense, compressible, interactive and impartial. Some examples of New Media is the Internet, websites, computer multimedia, computer games, CD-ROMS, and DVDs.
The views and Benefits of New Media
New Media is a new development of the media that have been used by humans. Character is a digital form would facilitate the exchange of information and a variety of other activities. But in its development, New Media can give negative values ​​as well, which you can access porn sites and violence is easy and addictive effects for its users. So should New Media development policies followed by the people who use it . New Media from the above description it can be seen New Media has several benefits as follows: The flow of information that can be easily and quickly accessed anywhere and anytime., As the media buying and selling As an example of entertainment media online gaming, social networking, streaming video, etc., As an efficient communication medium. We can communicate with people who are far away though, even face to face with video conferencing.

New Media Components:
Components of the new media, namely: mobile, Internet, and Computer. Mobile / Smart Phone can be used as a component of New Media as a Smart Phone, we can access social networking sites such as Facebook, Twitter, Email, Plurk, Heello, Foursquare, and others. With Smart phone we can more quickly get the information we want or also provide information that we get correspond to reality. Suppose networking site Twitter, we can get information about the events surrounding the follower  account associated with the new news. Internet used as a component of New Media for the Internet we can access a variety of information wherever we are. Internet allows us to carry out a social interaction with humans around. Computers used as a component of New Media for computer also allows us to get information. The three components above can not be separated each other, between Smart Phone with Internet and computer with internet. All three are interrelated and must be balanced in its use.
New Media Applications
At the time of development of the technology developed very fast, definitely a lot of multimedia products are more and more also we will know whether it is through the mass media, or media such as the internet electronic today.
Along with the rapid growth of the media today, I will discuss several new applications that have common media we use every day as a means to help us in a variety of fields. An example that is very widely used by the public is Facebook. Who is not familiar with this type of social networking? From starting young children to adults and even already be familiar with this name. Similarly, many other types of new media applications are also already widely used by the community.
Online Promotion
Online Promotion, also referred to as online marketing, internet marketing, web marketing, or eMarketing, is the marketing of products or services over the Internet. In recent times, Online Marketing has secured its place as the preferred marketing method. Online Marketing has gained popularity and now attracts a great portion of advertising dollar than any other media type. For your business to stay ahead, or perhaps even stay in the game, you need to have an effective Online marketing strategy. With an Online marketing strategy in place, a company or organization can experience results for far less than traditional marketing / advertising normally affords. Webtech provides an assortment of Internet marketing services focused on promoting a website on the major search engines as well as major directories chosen based upon your unique target market. We realize that volume as well as quality of traffic is essential for any website. Because of this need, it's important that a website not only brings in the right traffic, but that it also is designed, written, and focused from a marketing perspective. (Halim, 2010:35)
The interactive nature of Internet marketing, both in terms of providing instant response and eliciting responses, is a unique quality of the medium. The Internet has brought many unique benefits to marketing, one of which being lower costs for the distribution of information and media to a global audience. Internet marketing is sometimes considered to have a broader scope because it refers to digital media such as the Internet, e-mail, and wireless media. An integral part of web business is the activity of driving traffic to the site. Internet marketing does not simply entail building or promoting a website, nor does it mean placing a banner ad on another website to drive traffic. Effective Internet marketing requires a comprehensive strategy that synergizes a given company's business model and sales goals with its website function and appearance, focusing on its target market through proper choice of advertising type, media, and design. Internet marketing ties together creative and technical aspects of the Internet, including design, development, advertising, and sales. (webtech,2011)
Research Methodology
The method of this reserch is using qualitative research with observation as collecting data method. Observation focused on website and brand which already goes international. observations made ​​on an online sales site that uses batik official website, blog or social media. Commonly, they used social media like facebook or twitter. one of brand that successfully sell and promote batik up to foreign countries is Alleira Batik is a penetrating foreign markets and have outlets in various countries like Singapore, Australia and Malaysia. 
The technique of analysis data is using Miles and huberman process 
Research Content & Analysis

Batik go abroad

batik entrepreneurs already have a variety of ways to market to overseas batik. they are using online media to facilitate people abroad to see Indonesian batik products. selling price is high enough not to be a problem for lovers of art and historical value and long batik. Online media is a new medium that is very effective in helping small and medium entrepreneurs in Indonesia to process product marketing. actual persistence Indonesian entrepreneurs to penetrate the global market is not just for profit, but the goal is also to raise the image of batik as traditional cloth from Indonesia to the world. use a variety of ways by organizing cultural and art exhibitions in foreign countries, where Indonesia also exhibited batik and how the batik maker is quite difficult and requires special skills to make it. Note of the Ministry of Commerce revealed also that the development of the fashion world is more advanced, and moving due to an increase in sales in the middle. This is caused by the higher income per capita per year. "Last year, Indonesia income per capita reached 4000 dollars per year," he added
The increase in revenue is a lot of people the consumer, especially in terms of lifestyle. On the one hand this may not seem good, but in terms of growth in state revenues could help boost economic growth. Only, the people of Indonesia should be more active loves various fashion products in the country, not just the likes of various fashion products overseas. (Setyanti, 2012).

Alleira Batik Represent Indonesia’s Culture in Modernity 

Real Batik is a craft that has high artistic value and has become part of the culture of Indonesia (especially Java) since long. The Indonesian people are very proud of batik. Because of the high value that summarizes the cultural aura of creativity and independent spirit of the Indonesian nation itself.Alleira modern batik Batik is a brand that tries to preserve as well as to develop the value of batik to the whole world. Alleira batik Batik Indonesia seeks to become a high quality batik so enthused by the nations of the world. Alleira Batik has a vision and a mission to raise batik became a part of world culture, make batik became international fashion, with design and high quality material.

All products Alleira Batik has been through quite a rigorous process before going into boutiques and counters Alleira all over the place. So we can be sure, Alleira Batik products are up in the hands of the buyers are products with perfect quality. 
Batik motifs and design Alleira designed with high creativity. And the color shade Alleira Batik performed with grading the level of manufacturing techniques are quite complicated. So as produce a design that is perfect for you personally.
Batik Alleira provide exclusive option for your personal aesthetic perfection. Each collection Alleira Batik, we only make a limited number. So you will feel comfortable and very private use. Alleira Batik fabric choices are the best fabrics. Like silk, chiffon and silk ATBM. Best fabric that makes Alleira Batik fashion appears as a modern, beautiful and elegant.
Aleira Batik also sell their product in social media such as Facebook in http://www.facebook.com/pages/Alleira-Batik/182217745164006  and Twitter , aleira also have their own website in http://www.alleirabatik.com/ and also twitter. From media, we know that Alleira very successfull in promoting Indonesia as the owner of traditional batik and using social media, Alleira can prove that selling batik is easy as long as we believe that the impact of media is very large than we think.
Alleira also can represent batik as a heritage culture from Asia to known well in milan, italy. many ambassadors from various countries who eventually become customers and help promote batik Alleira to their home country. Alleira known with an initial capital campaign through the Internet and social media, they focus on this market segment due to start reaching international markets requires no small amount of budget, but it can be resolved by starting to capture the relationships through new media. This is their step to maintaining promotion in social media :
Alleira using english as their main language in social media page, so it make easly people from arround the world get in touch with Alleira collection. Alleira also update new collection every day, so the customer from many country can see new collection and where they can find it. Customer in Singapore, Malaysia, Australia and Indonesia can easly find Alleira Butique in  their country, but people outside that country above can buy online through facebook or Alleira official website. 

Alleira always start the day by greeting their customer which are located around the world, this might be considered trivial to many, but keep in mind its effect on moral engagement with its customers it makes Alleira always greeted warmly each time issuing his latest collection. the strong bonding is maintained Alleira until now on to maintain good relations with customers. Communication strategies like this sometimes forgotten by many brand owners who use social media as a tool to sell their products.
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Figure 1. Alleira website ( http://www.alleirabatik.com/)
Figure 2. Alleira on Facebook (http://www.facebook.com/pages/Alleira-Batik/)


Figure 3. Alleira in Twitter
