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Abstract. Website is one of the means to deliver sustainable information, it is used by BDEC that make the site as a tool for efficient and effective in conveying information. owever, this website is not optimal BDEC in use by the user, so managers need to evaluate improve reception site which can certainly increase the use of the website. Researchers using the TAM variables perceived ease to use, perceived usefulness and usage of the added variable of trust. This study examined the spread questionnaire to 130 respondents who own a business or will have a business with a total sample of 130 respondents and processed with maximum likehood estimation techniques (ML). In general the results of the hypothesis that the perceived ease of use, perceived usefulness, trust, intention, usage has a positive influence on the use of the web site BDEC, where the trust factor, and the perceived usefulness will encourage the use of the Website BDEC. It can be concluded that when the information is to be a valuable and reliable information (obviously the source) will result intention someone to use against an information system.
1 INTRODUCTION

Binadarma Entrepreneurship Center (BDEC) is a unit engaged in entrepreneurship in terms of conveying information about entrepreneurship, BDEC as one unit of work that have made use of information technology. Information technology is used as a tool for efficient and effective in conveying information. Since inception BDEC already have a web site that serves as a means to convey information to the community and society at large BDEC.
BDEC website provides several facilities provided include: service BDEC, entrepreneurship database, the announcement of the activities carried BDEC and pictures gallery activity BDEC. With this web site, it is expected BDEC will enhance the ability of students, graduates, people in small and micro businesses wile so the continuity of the business globally as well. Since his established website BDEC of the month of January 2012 to november 2012 total visitors as 6416 visitors. So the manager came to the conclusion that the website BDEC still not interested visitors, the user only once on a website, so managers need to evaluate the level of acceptance of website BDEC.


The model developed writer Davis is a modified version of TAM by adding variable trust. The addition of variable confidence BDEC website aims to meet user expectations in terms of providing useful information for communities and to initiate, develop small micro, and market their products. In addition, users also trust the security of their personal data contained in this website BDEC. 
2 MATERIALS 

2.1 Theory of Reasoned Action
Icek Ajzen and Martin Fishbein (1967) TRA developed the concept of that are used to study human behavior and to develop interventions more effective. There are several objectives and benefits of this theory among others, to understand the motivational effects on behavior that are not under the control or willingness individual himself.
This theory provides a framework to study attitudes toward behaviors. Based on this theory, the most important determinant of behavior is the intention to behave. Individual's intention to show a behavior is a combination of attitude to display such behavior and subjective norm. Individual's attitude toward the behavior includes beliefs about a behavior, evaluation of the results of the behavior, subjective norm, normative beliefs and motivation to comply. Ajzen modify the TRA by adding a third antecedent of intention is called perceived behavioral control (PBC). In addition to the three antecedents, he renamed his theory to the Theory of Planned Behavior (TPB).
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Figure 2.1 Theory of Planned Behavior (TPB).
2.2 Technology Acceptance Model (TAM) and Trust
Technology Acceptance Model (TAM) was first developed by Davis (1989) and rely on the Theory of reasoned Action (TRA). Technology Acceptance Model, and redeveloped then used by some researchers as Adam et. al. (1992), Szajna (1994), Igbaria et. al. (1995) and Venkatesh and Davis (2000). Modifications made ​​Venkantesh TAM model (2002) by adding a variable trust in a scientific article entitled: Trust enhanced Technology Acceptance Model. Technology enhanced Asseptance Trust Model, which examines the relationship between variables of TAM and Trust. Modified TAM among others Trust and Risk in the Technology Acceptance Model (TRITAM) that uses variables of trust and risk with TAM variables (Lui and Jamieson. 2003).
According to Davis (1989) theory of TAM is an information system designed to explain how users understand and use the information technology. TAM uses TRA of Fishbein and Ajzen (1967) which is used to see how the rate of adoption of the respondent in accepting information technology. Suseno (2009) using the original TAM constructs made ​​by Davis (1989), the perception of usability (perceived usefulness). Perceived ease of use (perceived ease of use), attitudes (attitude), interest in the behavior (behavioral intention), actual users (actual use) and added some external constructs, namely, experience (experience), complexity (complexity).

This model puts usage (U) as the dependent variable, and perceived usefulness (PU) and ease of use (Peou) as independent variables. Both of these independent variables considered to explain the behavior of the use of (U). TAM models are introduced 
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Figure 2.2 Model TAM Davis, 1989
The trust has been widely adopted into the TAM or the other models by several investigators, in some studies as the scientific article "Consumer Trust in Electronic Commerce An Alternative Framework Using Technology Acceptance" A. Chiravuri & D. Nazareth (2001) explains that the trust identify the company's reputation, and the quality of experience as an antecedent factors to trust. A.Chiravuri & D. Nazareth (2001) using the antecedents of the model presented above and presents a framework to explain user intentions in using the Internet to search for information. The model developed by A. Chiravuri & D. Nazareth (2001)
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Figure 1. Technology Acceptance and Trust Model
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Figure 2.3 A. Chiravuri & D. Nazareth (2001)
In addition, in some studies as the scientific article "Consumer Trust in Electronic The trust in the scientific article" The Effects Of Trust And Enjoyment On Intention To Play Online Games "Wu and Liu (2007) describes the impact of trust and enjoyment on behavioral intention and the attitude behavior . Wu and Liu (2007) said the Trust is very important in the context of online games because the players have to provide personal information when they sign up. Personal information is subject to potential abuse, for example, the data can be used to apply for marketing or shared with third parties. Thus, players may have concerns about the misuse of their personal information. The model developed by Wu and Liu (2007).
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Figure 2.4 Wu and Liu (2007)
The trust in the scientific article "Understanding purchase intentions: Contributions form technology and trust perspectives". Heijden, Verhagen and Creemers (2002) describes the lot of factors on which to base a foundation of trust, people develop trust in the webstore through a number of factors, one of which is the perceived size of the company in question is the reputation of the company other than that the control system is also a factor of the successful performance of the transaction , so we can assume we can insure ourselves against accidents, we may not believe the internet company, but we can trust the control system that monitors performance (Tan & Thoen, 2002). The model developed by Heijden, Verhagen and Creemers (2002)
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Figure 2.5 Heijden, Verhagen and Creemers (2002)
3 METHOD

This study uses causal research model developed to test the hypothesis that has been formulated (Zikmund, 1994 in Ferdinand, 2000) states that there are three types of research, the exploratory research, descriptive research and causal research. It is hoped that the research model has been developed to explain the relationship between variables and simultaneously create an implication that can be used for forecasting or prediction of investigations related to the problem being analyzed. The main reason for the selection of the research object is the representation of the population as an object of study with background and research objectives.
Researchers determined the criteria respondents as follows: gender, business type, status, education level, age. Value and population samples from each category of respondents taken by using a random probability, which means all members of the population individually or collectively, are given equal opportunities to become members of the sample as many as 150 respondents, using questionnaires or questionnaire that the statements in the questionnaire prepared by using the preparation method of measurement scales used Likerts Summated Ratings (LSR), with the alternative option of 1 to 5 (strongly disagree = 1, disagree = 2, neutral = 3, agree = 4, and strongly agree = 5)


In addition to determining the operational variables and the endogenous variable exogenous variables, researchers will use validtias test and reliability test of the software package SPSS 20. While the analytical techniques used are the Structural Equation Model (SEM) of the statistical software package AMOS.

Analysis techniques are used confirmatory factor analysis, the SEM is used to confirm the factors most dominant in a group variable. Regression Weight on SEM is used to examine how the variables. Ferdinand (2002)
4 RESULT AND DISCUSSION

4.1 Data Responden

Respondents in this study were community partners and BDEC websites users that use various means of information provided BDEC. Respondents who amounted to 150 people who participated in this study can be further broken down by gender, type of business, education level, age, status. The five aspects of the demographics play an important role in measuring website usage BDEC
Table 4.1

Descriptive Data Research
	Descriptive Data
	Specification
	Amount
	Persentage

	Sex
	Male 
	78 respondents
	   60,00%

	
	Female
	52 respondents
	   40,00%

	Line of Business
	Culinary
	47 respondents
	   36,15%

	
	Fashion
	49 respondents
	   37,70%

	
	Creative dan Technology
	34 respondents
	   26.15%

	Education
	SMU/SMK/SMKK
	35 respondents
	   26,92%

	
	DIII
	21 respondents
	   16,15%

	
	SI
	72 respondents
	   55.38%

	
	S2
	2 respondents
	     1,55%

	Age
	Under 17 Years
	30 respondents
	  23,07 %

	
	Age 18 – 25 Years
	48 respondents
	  36,93 %

	
	Age 26 – 34 Years
	35 respondents
	  26,93 %

	
	Above 35 Years
	17 respondents
	  13,07 %

	Jumlah Sampel
	
	130 respondents
	100,00 %


Source of: Primary data were processed
4.2 Assumptions that underlie SEM examination

Examination of the assumptions underlying the Structural Equation Modeling (SEM) is covering outlier test, validity and reliability.
4.2.1 Test Data Outliers

The test results of outliers in descriptive based on mean values ​​and standard deviations, the value obtained was used for all research indicators that have a mean value greater than the standard deviation, so that all indicators do not contain the data outliers. Therefore, all of the indicators used in this study were analyzed to prove hypothesis is feasible :


Value of N = 130;

Minimum = 4;

Maximum = 5;

Mean = 4.5846 and;

Std deviation = 0.49469
4.2.2 Test Validitas and reabilitas 
Validity is a measure that indicates the level of a valid instrument. Validity test is done by comparing the value of r count with r table for degree of freedom (df)=n-k, where n is the number of samples and k is the number of contructs (independent variable / contruct exogenous). If the r count is greater r table and the r value is positive is valid and can be used. With the test results of each question item significant (p value < 0,05). In this research the amount of df calculated by 130 – 3 or df 127 with alpha value 0f 0,05, that the value r table is 0,1729. The value r count ( r for each item is shown in the column coreercted item-total correlation) the if r count > r table is valid, where as if r conut < r table is invalid. Contruct validity test results all at an average of 0,3 – 05.

Tabel 4.2
Cronbach's Alpha for Each Construct
	Konstruk
	Cronbach’s Alpha

	Perceived Ease Of Use (PEOU)
	0.908*

	Perceived Usefulness
	0.884*

	Trust
	0.889*

	Intention
	0.829*

	Usage
	0.441


4.3 Dana Analysis Process Results
Teknik analisis data yang digunakan adalah structural Equation Modelling yang terdiri dari tujuh tahap. Masing–masing uji adalah sebagai berikut:
4.3.1Estimation Techniques
Estimation technique used is the maximum likehood estimation method because the sample size ranged from 100-200. Estimation techniques done in stages:
4.3.1.1 Confirmatory factor analysis technique
This technique was shown to test constructs unidimensionalitas of exogenous and endogenous constructs that will confirm whether the observed variables reflect factors analyzed. Confirmatory factor analysis techniques in this study is divided into two parts, namely the confirmatory factor analysis on the exogenous variables and confirmatory factor analysis on the endogenous variable.

There are two basic tests in the confirmatory factor analysis technique that is test the suitability of the model as well as the test of significance weighting factor. Test models were used to test the suitability of undimensionalitas dimensions that describe a factor or a latent variable.

AMOS processing results of the research base model is as shown in the figure models the relationship between the perception of ease of user perception of the benefits of having ties to the beliefs, desires, and use information systems. Based on computational models of SEM in AMOS to test the first stage of the indices produced goodness-of-fit as follows: In this analysis examined causality between variables included in the research model. Testing Structural Equation Modelling (SEM) is performed with two kinds of testing the conformance test model and test causality. The results of the data processing for SEM analysis of the full model shown in Figure 4.1
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Figure 4.1 Structural Equation Model Testing Results
Goodness of fit- test
Tests were conducted in order to determine how well the level of Goodness of fit-test of the research model. This study must meet several criteria under SEM. The results of data processing are expected to meet the limits specified statitstik. The test results construct dimensional quality outcomes are presented in Figure 4.1. Criterion models as well as the critical values ​​that have compliance data as seen in Table 4.3
Table 4.3. The criteria evaluation of Goodness of Fit Indices Overall Model last
	Goodness of fit index
	Cut-off Value 
	Model Results
	Information

	DF
	Positif
	912
	

	CMIN/DF
	≤2.00
	4222.048
	Marginal

	Probabilitas
	≥0.05
	0,000
	Good

	GFI
	≥0.90
	0,516
	Marginal

	AGFI
	≥0.90
	0,426
	Marginal

	TLI
	≥0.95
	0,732
	Marginal

	CFI
	≥0.95
	0,764
	Marginal

	RMSEA
	≤0.08
	0,168
	Marginal


In suitability test indicators with the models are below the standard value, this can happen because there are many variables and indicators studied, so has the complexity of the calculations, however the value is still considered marginal and fit for the overall model. (Hair, 1995). It can be seen on DF: 912; Probability: 0.000; Cmin / DF: 4222.048/912; GFI: 0.516; AGFI: 0.426.; TLI: 0.732.; CFI: 0.764., And RMSEA: 0.168. The index is in the range of expected values​​, based on the range of values ​​that is to say that the overall model showed a good level of fitness. From the evaluation of the proposed model shows that the evaluation of the model to construct a whole turns of the various criteria there is no critical violations that can be stated that the model relatively acceptable or consistent with the data.
From the figure 4.1 and table 4.3 can be concluded that: The significance level for hypothesis testing difference is χ 2 - Chi Square of 4222,048 with probability 0.000 indicates that the null hypothesis of no difference between the sample covariance matrix and the population covariance matrix, and that means null hypothesis is accepted. Index Cmin / DF (4222.048/912), TLI (.732), CFI (0.764) and RMSEA (0.168) provides enough confirmation that this model is acceptable because it is in the range of expected values ​​and predicted marginally acceptable and predictable good probability.
Regression Weight

From table 4.4 it can be concluded that: CR value ≥ 1.96 indicates acceptance of four hypothetical models of the six models of the hypothesis in this research (PU => I, PU => T, T => I, I => U) or in other words four hipotessi regarding causality as presented in this research model can be accepted, unless the hypothesized relationship between Peou => T with a value of 1.337 and Peou CR => I with CR -1352
Table 4.5 Causality test
Regression Weights: (Group number 1 - Default model)

	
	
	
	Estimate
	S.E.
	C.R.
	P
	Label

	T
	<---
	PEOU
	.046
	.035
	1.337
	.181
	par_38

	T
	<---
	PU
	.133
	.064
	2.060
	.039
	par_39

	I
	<---
	PU
	.106
	.048
	2.215
	.027
	par_17

	I
	<---
	T
	.726
	.044
	16.696
	***
	par_18

	I
	<---
	PEOU
	-.060
	.044
	-1.352
	.176
	par_33

	U
	<---
	I
	.280
	.098
	2.866
	.004
	par_19


4.3.2. Assess the possibility of identifying problems
Based on the analysis conducted, it is known that the size of the standard error of the variance and correlation between the estimated coefficients are within the range of values ​​does not indicate a problem of identification.
4.3.3 Analysis of Influence
Analysis is needed to determine the effect of the influence of exogenous variables on the endogenous variables either directly or indirectly. For the direct effect that there are direct effects of perceived ease of use of the trust amounted to 0.046. The direct effect of the perception of the benefits of the trust 0.133. The direct effect of perceived ease of use against the wishes of -0.60. The direct effect of the perception of the benefits against the wishes of 0.106. The direct effect of belief against the wishes of 0.726. The direct effect of the desire for the use of 0.280.

There is an indirect effect of perceived ease of use against the wishes of 0.034. The indirect effect of the perception of the benefits of the desire by 0.96. The indirect effect of perceived ease of use to the use of -0007. the indirect effect of the perception of the benefits of the use of 0057. the indirect effect of trust in the use of 0203.

Total effect of each construct to construct an accumulated amount of certain direct and indirect effects. The net effect of perceived ease of use of the confidence of 0.046, the total effect of the perception of the benefits of the trust for 0133, the total effect of belief against the wishes of 0.726, the total effect of the desire for the use of 0.280, the total effect of perceived ease of use to the use of - 0.007, the total effect of the perception of the benefits of the use of 0057, the total effect of trust in the use of 0.203. 

4.3.4 Hypothesis Testing
Hypothesis testing done through observation of the value of CR regression weight of which is identical to the t-test in regression. If the value C.R. ≥ 1.96 at the 5% significance level. Structural Equation Model Test results contained in Table 4.5 examine further to accept or reject the hypothesis contained in this research.
H1
:
Perceived ease of use has a direct effect on intention
Latent variable perceived ease of use are formed through the dimensions of information quality, sustainably use and control activities. While the desire variable intention by five indicators: social factors, motivation to continue to use, perceived consequences, motivation to others, feelings.

From the test results variable perceived ease of use and the intention results obtained with the value estimated parameters CR = -1352, where the value is not eligible CR> 1.96 at a significance level of 5% and a value of p = 0.176 ineligible <0.05. It can be concluded that the first hypothesis is not proven, the Perception Ease of Use has a direct influence on intention.
H2 
: 
Perceived  ease of use has an indirect effect but through trust
Latent variable perceptions of ease of use are formed through the dimensions of information quality, perpetually sustainable use and control activities. While variable trust formed by two indicators: Credibility of information, security.

From the test results perceptions of ease of use and trust in the results obtained with the value estimated parameters CR = 1337 where the value is below the value required by the CR> 1.96 at a significance level of 5% and a value of p = 0.181 ineligible <0.05. It can be concluded that the dimensions of Perception Ease of use has an indirect effect but through trust.

H3
: 
Perceived usefulness of having an indirect effect but with the trust 
Variable perceived usefulness established by four indicators: Provide positive information to the user, user impact, data security, documentation. While trust  formed by two indicators that information was kredibiliitas and security.

From the test results perceived usefulness and trust generate values ​​CR = 2.060 which is eligible CR value> 1.96 at a significance level of 5% and a value of p = 0.039 qualifies <0.05. It can be concluded that the third hypothesis is proven, namely perceived usefulness of having an indirect effect but with the Trust.

H4 
:
Perceived usefulness of having a direct effect on intention
Variable perceived usefulness established by four indicators: Provide positive information to the user, user impact, data security, documentation. While the intention variable formed by five indicators: social factors, motivation to continue to use, perceived consequences, motivation to others, feelings.

From the test results perceived usefulness and intention generate values ​​CR = 2215 where the value is eligible CR> 1.96 at a significance level of 5% and a value of p = 0.027 qualifies <0.05. It can be concluded that the fourth hypothesis is proven, namely perceived usefulness of having direct effect on intention.

H5 
:
Trust has a direct influence on intention
Variable trust formed by two indicators that information was kredibiliitas and security. While the intention variable formed by five indicators: social factors, motivation to continue to use, perceived consequences, motivation to others, feelings.

From the test results the trust and intention produce values ​​CR = 16 696 where the value is eligible CR> 1.96 at a significance level of 5% and a value of p = 0.01 eligible <0.05. It can be concluded that the fourth hypothesis is proven, the Trust has a direct influence on the intention.  
H6 
:
Intention has a direct influence on usage
Variable intention formed by five indicators: social factors, motivation to continue to use, perceived consequences, motivation to others, feelings. While the usage of variables formed by five indicators: frequency of use, time of use, satisfaction receipts, interest in the use, development.

From the test results the intention and usage produce value CR = 2866 where the value is eligible CR> 1.96 at a significance level of 5% and a value of p = 0.004 qualifies <0.05. It can be concluded that the fourth hypothesis is proven, the Trust has a direct influence on the intention.
5 CONCLUSION

The results have shown that there are 4 of 6 hypothetical significant hypotheses are:
1) 
Variable positive perception of the benefits of having a direct influence on Variable desire;

2) 
Variable positive perceptions of benefits but do not have a direct effect on the variable of trust;

3) 
The variable trust has a direct influence on the variable desire;

4) 
Variable desire to have a direct influence on the use of variables;

There are two hypotheses that are not significant :

1) 
Variable perceived ease of use does not directly affect the variable of trust;

2) 
Variable perceived ease of use does not directly affect the variable desire.

It is prove that perceived ease of use will not affect the level of willingness to use information systems and indirectly perceived ease of use did not affect the level of trust a person to use the website BDEC.

The results of this study also contributes specifically to the themes of increasing willingness to use information systems to be studied by many researchers with a variety of variables as well as a series of efforts to increase the willingness to use information systems to improve the perceived benefits by beliefs and desires and use , thus the formulation of the problem in this study have been answered except for the variable Perceived ease of use that can be replaced or removed.
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